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CO2 emission baseline 

2018

2025 goal: 50% emission 

reduction Scope 1, 2 & 3

2030 ambition: Net-zero 

emissions Scope 1 & 2
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How does it all relate?
Dependencies, symbiosis and contradictions of sustainability initiatives

Data journey
That data needs to be complete, accurate, relevant & reliable.

The ambition for innovation & continuous improvement
When the baseline is clear and significant energy usage is identified, the right way 

of working & initiatives need to be put in place to reach our goals.

Awareness Journey
Goals & targets can only be reached when people have awareness of their 

existence & their impact on them.

Closing the loops – Energy & Circularity by Design
In order to close the loops for circularity & energy we need to pay attention at the 

beginning of the lifecycle, i.e. when creating the designs.
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Tooling journey
Once we have all the data we need to analyize it.

The key ingredient to reaching our goals and deliver 

outstanding reporting is data!
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