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MediaGroen wordt gefinancierd door de gemeente Hilversum



green deal 2016-2020



pillars and people

• facility
• creating media
• content

• ceo’s
• facility managers
• content makers



solar panels, wind and greenchoice



albert NL and UK



• wearealbert.nl – wearealbert.org
• co2 calculator

– NL ~50 productions
– UK ~1500 productions

• public broadcasters
• but also ITV Studios (former Talpa)
• drama is worst (37,5ton CO2/hr)
• news is best (0,25ton CO/hr)

• ps. average annual household electricity use causes about
1,5ton CO2

 
 

ENVIRONMENTAL INDICATORS ACCORDING TO GRI STANDARDS1 

Materials Environmental indicators Unit 2018 2019 Per cent 
change 

301-1 Total paper purchased (volume)  t 190 180 (5) 
301-2 Paper from sustainable sources t 170 160 (6) 
 Paper from other sources t 20 20 – 
 Percentage of sustainable paper % 89 89 – 

Energy  Unit 2018 2019 Per cent 
change 

302-1 Total energy consumption  MWh 145,600 140,900 (3) 
 Total electricity consumption MWh 96,600 92,700 (4) 
 Total heat consumption  MWh 32,800 31,600 (4) 
 Energy from fuel for mobility (total) MWh 16,200 16,600 2 
302-3 Energy intensity MWh/€m 22.4 21.2 (5) 

Business travel Unit 2018 2019 Per cent 
change 

 Total business travel  km 89,451,500 86,767,100 (3) 
 Business travel by airplane km 76,583,300 72,209,800 (6) 
 Business travel by train km 10,469,700 12,207,300 17 
 Business travel by rental car km 2,398,500 2,350,000 (2) 

Water  Unit 2018 2019 Per cent 
change 

303-1 Total water withdrawal  m3 2,335,100 2,381,300 2 
 Water withdrawal from the public supply or third parties m3 156,500 164,500 5 
 Groundwater withdrawal m3 2,178,000 2,216,900 2 
 Rainwater or surface water withdrawal m3 600 0 (100) 

Greenhouse gas (GHG) emissions Unit 2018 2019 Per cent 
change 

305-1 Direct GHG emissions (scope 1) t CO2e 8,800 8,800 – 
305-2 Indirect GHG emissions (scope 2, market-based) t CO2e 27,100 24,400 (10) 
 Indirect GHG emissions (scope 2, location-based) t CO2e 32,000 30,000 (6) 
305-3 Total other indirect GHG emissions (scope 3) t CO2e 35,200 33,500 (5) 
 from business travel t CO2e 21,000 19,900 (5) 
 from employee commuting t CO2e 7,100 7,200 1 
 from paper t CO2e 200 200 – 
 Indirect energy-related GHG emissions (scope 3) t CO2e 6,900 6,200 (10) 
305-4 GHG emissions intensity (scope 1 & scope 2) t CO2e/€m 5.5 5.0 (10) 

Effluents and waste Unit 2018 2019 Per cent 
change 

306-1 Wastewater discharge m3 2,327,500 2,373,000   2 
306-2 Total waste t 2,000 1,900 (5) 
 Waste recycled t 1,000 900 (10) 
 Waste sent for disposal t 1,000 900 (10) 
 Waste classified as hazardous t 10 18 80 

 

                                                           
1 Environmental data include all fully consolidated RTL Group companies. The reported information is based on primary data collected by RTL Group companies, representing 92 per 

cent of the Group's employees. The data of the remaining employees (8 per cent) were estimated using calculated average factors. 



already in 1912 … or 1896
https://www.snopes.com/fact-check/1912-article-global-warming/





extinction rebellion

creating a 1:1 NOS 
website lookalike

but filled with
environmental news

is this spoofing?
making a statement?
disclaimer?

or is this art?
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5 shades of green
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Waarden

Presentatie MediaGroen | Groene Lunch | Motivaction

Eergevoel Trouw

Traditie Trots Veilig

Milieubewust Gelijkheid

Idealisme Spiritueel Fantasierijk

Structuurzoekers Verantwoordelijken
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Media

Presentatie MediaGroen | Groene Lunch | Motivaction

Regionaal 
dagblad

Structuurzoekers Verantwoordelijken



21

Voorbeeld 1: invalshoek bepalen

Presentatie MediaGroen | Groene Lunch | Motivaction
Verantwoordelijken

� Koplopers op het gebied van een 
duurzame levensstijl (energie, eten)

� Eigen bijdrage vanzelfsprekend
� Zet in op nieuwe ontwikkelingen 

(trends)

� Wees feitelijk en niet belerend 
� Geef waardering voor 

duurzaam gedrag 
� Trigger de intrinsieke motivatie 

en mogelijkheid tot ontplooien 
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Voorbeeld 2: nieuw format ontwikkelen

Presentatie MediaGroen | Groene Lunch | Motivaction

Structuurzoekers

� Weinig bezig met duurzaamheid
� Focus op het eigen voordeel 

(bijv. lagere energiekosten)

� Geef garanties en zekerheden 
� Geef het gevoel dat 

iedereen het al doet
� Amuseer via humor en inzet 

van bekende Nederlanders 

Spin-off 
duurzame 
woning
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